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Projected deaths by major cause and
World Bank income group, all ages, 2005
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- Communicable diseases, maternal and perinatal conditions, and nutritional deficiencies
[ chronic diseases*

Injuries

~ Chronic diseases include cardiovascular diseases, cancers, chronic respiratory disorders, diabstes,
neuropsychiatric and sense organ disorders, musculoskeletal and oral disorders, digestive diseases,
genito-urinary diseases, congenital abnormalities and skin diseases.

WHO (2005) Preventing Chronic
Diseases: a vital investment.
Overview. Geneva: WHO p.4
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USA 2 out of 3 overweight, 1 out of 3 obese

But spreading world-wide
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What is driving this situation?
. DIET_TRANS_ITION:

— Lifestyle

— Advertising

Example of dietary transition 1: soft
drinks — will others follow USA?

Per Capita Consumption of Carbonated Soft Drinks in
Top Markets
In Gallons
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Source: Pepsico




Example of dietary transition 2: fat
overproduced

Trends in the dietary supply of fat

Region Supply of fat (g per capita per day)

1967-1969 1977-1979 1987-1989 1997-1998 Change between
1967-1969 and

1997-1999
World 53 57 67 73 20
Morth Africa 44 58 65 64 20
Sub-Saharan Africa® 41 43 41 45 4
Morth America 117 125 138 143 26
Latin America and 54 65 73 79 25
the Caribbean
China 24 27 48 79 55
East and South-East Asia 28 32 44 52 24
South Asia 29 32 39 45 16
European Community 17 128 143 148 +H
Eastern Europe 90 11 116 104 14
Mear East 51 62 73 70 19
Oceania 102 102 113 113 11

# Excludes South Africa

WHO/FAO (2003) Diet, Nutrition and the
Prevention of Chronic Diseases. WHO TR 916 p.18 Cil ? Y City University
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Example of physical inactivity drivers:
motorised transport 1930-2000

Millions of Vehicles

900 900
[ ‘ M Motorcycles [l Commercial Vehicles [l Cars ‘
800 800
700 i 700
600 I 600
500 I 500
400 400
300 300
200 200
100 100
0 0

1930 1935 1940 1945 1950 1955 1960 1965 1970 1975 1980 1985 1990 1995

Michael P Walsh, Motor Vehicle Pollution Control, Paper to China Fuel
Economy Workshop, Hong Kong, December 13, 2004,
http:/www.walshcarlines.com/china/Applying%20The%20Lessons%20T0%20 10
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As economies develop, consumer expenditure
shifts from non-packaged food to packaged food

Percent
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Source: Euromonitor, 2003 - - -
http://www.euromonitor.com C 1 ? Y (o LveEly
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As ‘globalisation’ increases,
‘supermarketisation’ increases

Table 1—Share of food sales for retailers in selected international markets, 2002

United  Western Latin Africa and
Relail outlets Stales Europe  America  Japan  Indonesia  Middle East ~ World
Parcent sales
Supermarkets/hypermarkets f2.1 559 477 58.0 29 36.5 524
Indepandent food stores 10.0 100 330 1.3 514 27.1 17.8
|| Convenience stores 75 38 3.1 18.3 48 10.0 75 |
Standard convenience stores 57 25 18 18.2 48 95 6.4
Petroligas/service stations 1.8 12 13 0.1 00 05 1.1
Confectionery specialists 05 20 17 0.3 0.1 1.3 12
Internet sales 0.2 041 0.1 04 00 0.0 02
Chemists/drugstores 0.2 03 02 04 02 0.3 03
Home delivery 0.4 02 0.0 0.0 00 0.0 0.1
Discounters 74 103 02 22 27 6.2 57
Other 12.0 175 140 9.0 19 18.6 149
Total 100 100 100 100 100 100 100

Source: Euromonitor, 2004,
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Power shift in the supply chain:
Retailers, not farmers, dominate supply

The Supply Chain Funnel in Europe
Consumers 160.000.000

Customers

Famers!pmduaeA—.

Source: J-PGrievink, Cap Gemini, OECD 2003
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Tesco - in Bangkok

L
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Yum Brands (KFC, Pizza Hut)

World's largest restaurant company: 34,000 restaurants, 100 countries
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Common national responses

— WHO strategy is the beginning of the global response

CIMIRING CUnversy




Our motives for the stud

Specific context: companies & WHO

and their marketing
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Methodology (1)

» We produced profiles of companies of what

companies report they do e

Methodology (2)
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Methodolog

* Some companies were in 200+ countries!

23
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Quick summary of City Study

— Company products have to change, too
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R&D and Mergers &

reported as being driven by health concerns

Spending on marketing,
advertising and sponsorship

* Only 1 company - McDonald’s — provided any
disaggregated information in this general area.
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Company stance on corporate
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Stance on diet, nutrition and

commitment.
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Policy commitments on physical
activity, obesity, children and ‘healthy’

Policy commitments on PA, children,

foodservice)
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Policies on marketing, advertising,
promotion and sponsorship

guidelines)
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Position on product

portion size)

Labelling, product information
and nutrition claims (1
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Labelling, product information

Labelling, product information
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Company promotion to its own staff
and community on healthy lifestyles
and physical activity

10 out of 25 companies reported that they

have staff health programmes

» The five manufacturers were Cadbury
Schweppes, Coca-Cola, ConAgra, Kraft
and Nestle

* The two retailers were Metro and Rewe

» The three foodservice companies were
Compass and McDonald’s and Sodexho

City study Summary (1)

« A minority of Big Food companies report
they are engaging with the full (population)
health agenda

» Of sectors, food manufacturers appear to be
more fully engaged, with foodservice less so
and retailers trailing far behind

 Listed and privately owned companies differ
in their degree of openness and reporting
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Company reactions
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Self-regulation or regulation?:

Movement at regional and nation-
state level
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Taking this issue to society

much bigger, imaginative effort — with teeth

47

Looking ahead
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