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Overview
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Zone de texte 
Cette présentation a été effectuée le 20 novembre 2008, au cours de la journée« La législation et la réglementation en tabagisme : et après? »dans le cadre des Journées annuelles de santé publique (JASP) 2008. L'ensemble des présentations est disponible sur le site Web des JASP, à l'adresse http://www.inspq.qc.ca/archives/.
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Social Change is Possible!
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Package Warnings, 2000-
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The WHO FCTC: 
a global health treaty

Durban, South Africa
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Estimated current smokers
Estimated smokers never having a 30-day quit attempt

Projected Numbers of Current Smokers to 2036: 
No Change in Initiation or Cessation Rates, Ontario

Victor et al., 2008

~750,000

Ontario Tobacco Research Unit

Worldwide ANNUAL Tobacco Deaths 
(1,000,000s)
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Strategies for Preventing Disease

Prevent contact between people and the 
pathogen

Eliminate the pathogen
Keep the pathogen away from people
“Inactivate” the pathogen

Modify people’s response to the 
pathogen

Ontario Tobacco Research Unit

Eliminate the Pathogen

1980s “Tainted Blood Scandal”
(Krever Report) 

What did you know?

When did you know it?

What did you do about it?

“End game”
Legal, economic, social conditions and 
milestones 



9

Ontario Tobacco Research Unit

Keep the Pathogen Away 
from People

Ontario Tobacco Research Unit

Price

$
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Minimum Price

$ 10.00

Ontario Tobacco Research Unit

Availability



11

Relative Number of Licensed Tobacco Vendors 
operating within 1km of Schools (2007)

Source: Licensed Tobacco Vendors extracted from the City of Hamilton Public Health Service Food Vendor 
database January - December, 2007.

E: Low SES/high minority
•175 tobacco vendors operating
•20 vendors/10,000 population
•16% vendors with sale-to-minor offence

B: High SES/low density
•95 tobacco vendors operating
•8 vendors/10,000 population
•11% vendors with sale-to-minor offence

A: Mature/low economic/urban/transition
•198 tobacco vendors operating
•12 vendors/10,000 population
•14% vendors with sale-to-minor offence

D: Mature/owned dwelling/low education 
•42 tobacco vendors operating
•9 vendors/10,000 population
•13% vendors with sale-to-minor offence

C: High economic/high minority/urban
•50 tobacco vendors operating
•6 vendors/10,000 population
•8% vendors with sale-to-minor offence

Tobacco vendors and Sale-to-Minor Offences 
by SES Neighborhood Type, 2007

Reference: Odoi A, Wray R, Emo M, Birch S, Hutchison B, Eyles J and Abernathy T. Inequalities in neighbourhood socioeconomic 
characteristics: potential evidence-base for neighbourhood health planning. International Journal of Health Geographics 2005, 4:20 
doi:10.1186/1476-072X-4-20. Source: Statistics Canada. Population profile for Census Tracts, City of Hamilton, 2001 Census, 95F0300XCB01002.
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Packaging

Voluntary Removal of
“Light” & “Mild”
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Descriptors of cigarette brands usually smoked 
by Ontario adult smokers, 2006 and 2008

Luk et al., 2008
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Eliminate Harm

Reduced ignition propensity
Regulation of ingredients and emissions
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Challenges

Economy

Misperception that tobacco is “done”

Monitoring & surveillance

“Hard core” ?

Hard Core

10.2 % 
(8.9-11.3)

Nicotine dependenceFagerstrom et al. 
(1996)

11.0%
(9.4-12.6)

Quit intention
Quit attempts
Long-term smoker

Jarvis et al. 
(2003)

Authors (Year) Hardcore Definition 
Components

Prevalence
(95% CI)

MacIntosh & Coleman 
(2006)

Quit intention
Quit attempts

13.6 %
(11.9-15.3)

Emery et al. 
(2000)

Quit intention
Quit attempts
Nicotine dependence

1.6%
(1.0-2.2)

Costa et al., 2008
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Strategies for Preventing Disease

Prevent contact between people and the 
pathogen

Eliminate the pathogen
Keep the pathogen away from people
“Inactivate” the pathogen

Ontario Tobacco Research Unit

Conclusions

Quebec has made tremendous progress …
but our job is not done

Must continue to address this major public 
health concern using an aggressive 
comprehensive approach, with strategies 
that are commensurate with the harm 
caused
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Tobacco Control:
A Public Health Success Story!

Ontario Tobacco Research Unit

Cigarette Package Warnings,
Pre-1994
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Package Warnings, 1994-2000

Ontario Tobacco Research Unit
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Current smokers: current assumptions

Smokers never experiencing 30-day quit: current assumptions

Current smokers: assuming doubling in adult cessation and halving in youth initiation

Smokers never experiencing 30-day quit: assuming doubling of adult cessation and halving of
youth initiation rates

Projected Numbers of Current Smokers to 2036 With 
Doubling of Cessation Rate and Halving of Youth 

Initiation Rate, Ontario

~300,000

Victor et al., 2008
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Curing Addiction to Profits

Modify People’s Response
to the Pathogen

Vaccine

Mass media                                
campaigns




