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1. LINSPQ et le marketing du cannabis
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La promotion commerciale: une logique a eviter

Alcool, tabac, médicaments.. et cannabis

Logique de croissance des profits:
plus d'usagers, des usages plus risques

Les acteurs a but lucratif: deviennent des contre-forces
face aux initiatives de regulation pour la santé publique
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Taux d'usagers quotidiens ou quasi-quotidiens
parmi les usagers declarées (dernier mois) au Colorado 2002-2014
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Figure 2. Rates of hospitalizations (HD) and emergency department (ED) visits with
marijuana-related billing codes in Colorado.
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2. Encadrer le marketing du cannabis:
défis et pistes d'action
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Deux cadres réglementaires

2000 - Médical 2018 - Non-médical

SQDC - Monopole d’achat et de détail

Vers une Publicité restreinte — mais régime
distribution en moins strict que tabac
pharmacie?
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Pour I'industrie, des normes sociales a faire évoluer

Source:
https://commons.wikimedia.org/wiki/Canna
bis_sativa#/media/File:DEA_mar_loose.jpg

Source: flickr.com
Auteur: tmx2 Source: flickr.com
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Produits

Ne pas les autoriser,
ou ne pas les vendre?

Développer des
critéres et principes
de choix?
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Culture
) ) The Best Cannabis Facebook Groups To
Communication Join Right Now

By Danielle Kubes - Jun 17,2018

000
« Harmoniser », e e
o cannabis community. . .
« Libérer » , « Mode <2 Les assujettir aux

News updates and pics of family are great and all, but the real power of Facebook lies in its groups—

aV|0 n» they're like what playing ping-pong at the community centre used to be, connecting you with a bunch of régles d e p u b I |Cité?

people who are into the same topics your regular circle of friends may not be as interested in.

The major difference is that you can chat for hours from the comfort of your duvet—a popular pastime
for many in the cannabis community. Cannabis Facebook groups are a convenient place to share
information, tips and provide guidance and support to other consumers, whether for medical or
recreational purposes. Most aren't designed as spaces to sell or advertise, but rather as spaces to ask
that question that's always been nagging at you, share interesting news and seek recommendations and

reviews.

Source: https://lift.co/magazine/cannabis-facebook-
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Défis et stratégies paradigmatiques vs sectoriels

Des stratégies
industrielles et des
régimes de
régulation en flux
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